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PERFUME IN THE FRAME

A different concept

When Chris Gräfensteiner opened Niche in December 2012 she decided against selling only artwork. Running an art 
gallery is expensive, and paintings aren’t your average impulse purchase.

Gräfensteiner’s solution was to add another product category which would draw in more customers. And since she loved 
niche fragrances, the artist decided to combine her passions and sell both art and perfume at the gallery.

Perfumery has always been considered an art, but the 
link is made explicit at Niche Parfum/Showroom, where 
paintings and photographs share space with fragrances

•	 Niche Parfum/Showroom is a gallery and a perfumery

•	 Artist Chris Gräfensteiner sells her own paintings 
alongside fragrances from L’Artisan Parfumeur and Six 
Scents

•	 Niche also features exhibitions by other artists and will 
take on additional fragrance brands

Niche sells fragrances from L’Artisan Parfumeur and Six Scents, as well as L’Artisan Parfumeur’s candles and fragranced 
amber balls. Gräfensteiner also stocks handbags by Berlin label Wanawake, jewellery from Los Angeles-based artist Chris 
Schacht and jewellery label Al:khemi9 by New York designer Soull.

Despite the high end accessories and fragrances, the store doesn’t look or feel like a stiff and pompous luxury boutique. 
Gräfensteiner’s atelier and workspace are at the back of the store, which gives the whole retail space a relaxed and 
welcoming air.
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Residential and retail

Niche is located in Rykestraße, a pretty tree-lined street in Berlin’s Prenzlauer Berg area. The area is mostly residential 
but there are also plenty of small stores that sell fashion, art and interior design together with scores of little cafés and 
restaurants.
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The store is stylish and bright, with lots of natural light and a wide store-front. Gräfensteiner’s paintings are displayed on 
the walls, while the handbags and jewellery are placed on little tables and low shelves. However, the fragrances are the 
real eye catchers at Niche.

Perfume art

The	perfumes	are	presented	like	artworks,	with	each	flacon	set	on	a	separate	little	shelf.	The	shelves	are	mounted	on	a	
dividing wall that has been placed directly opposite the main entrance and the store windows.

Niche sells the entire Series Three collection of Six Scents along with 11 L’Artisan Parfumeur fragrances, including both 
classics and new releases, which  Gräfensteiner believes will appeal to a wide consumer audience. While L’Artisan is well 
regarded, Six Scents is relatively unknown in Germany, and is only available in a few points of sale in Berlin.

Off the beaten track

As soon as the store is up and running, Gräfensteiner wants to add more perfume brands. These will be a mixture of well 
known and off-beat labels, with a distinctly creative and artistic heritage.

The new arrivals will include Diptyque and Comme des Garçons as well as Andrea Maack – a perfume label from Iceland 
– and fragrances by S4P (Science for Peace), an international creative project run by scientists from all disciplines. Eight 
& Bob will also join the ranks. The legendary fragrance from the 1930s is said to have been the favourite scent of John F. 
Kennedy.
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Local ties

These	unusual	labels	will	certainly	sharpen	Niche’s	profile	as	a	perfumery	retailer,	but	Gräfensteiner	says	the	art	gallery	
is just as important. In addition to showcasing her own paintings, she also hosts exhibitions and installations by other 
German and international artists.

At the moment, Gräfensteiner is organising a photo exhibition with Greek photographer Stavros Papadopoulos, who will 
show a series of artworks inspired by Six Scents. US-based photographer Jürgen Reisch will also exhibit at Niche soon.
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Fragrance is the perfect beauty product to collaborate with retailers such as 
florists, book stores and even electronic stockists

An art gallery that sells fragrances is unusual, even in Berlin which abounds with mixed 
retail and concept stores.

Adding a consumer category like perfume to a more durable category like art is a great 
way of drawing potential consumers into building. A gallery can also organise exhibitions 
and vernissages, and perhaps cooperate with musicians or other performers, which will 
generate a steady stream of new and returning customers.

Selling niche fragrances would widen the customer base for a whole range of retailers. 
An independent book store, for example, could sell individual fragrances dominated by 
leathery	or	woody	notes,	while	a	high-end	flower	store	might	offer	a	range	of	floral-
inspired fragrances.

However, niche perfumes can also be used as a counterpoint or contrast to accentuate 
the store’s primary product portfolio. Imagine an electronics store that sells the latest 
consumer and digital gadgets – and also stocks latest off-beat perfume label. At the very 
least, this conjunction of two unlikely product categories will generate buzz in print and 
social media.

What it Means
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