
 

German designer Harald Glööckler opens a flagship store in Berlin
The new store sells fashion for men, women and children, shoes and handbags, jewellery, cosmetics, confectionery, and pet fashion and accessories
The prices of the Pompöös beauty products are in the premium range
The Friedrichstrasse store is just the first of a country-wide chain of Glööckler outlets

Harald Glööckler store opens in Berlin

Infamous designer Harald Glööckler has just opened his first German store in Berlin. The Glööckler flagship is located next to the busy Friedrichstrasse
train station and has an interior design that reflects its owner’s extroverted and colourful personality.

In the store window is a Harley Davidson motorbike in a special Glööckler design. A life-sized statue of Glööckler himself stands at the center of the store.
From the back wall of the store hangs a giant crown - the designer’s corporate logo - and underneath it is a golden throne upholstered in plush red velvet.
A glittery chandelier is suspended from the frescoed ceiling and the dominating colours in the room are black and gold.

New store sells fashion, and much more

The new store sells Glööckler’s entire product portfolio, including fashion for men, women and children, shoes and handbags, jewellery, cosmetics,
confectionery, and pet fashion and accessories.

Like Glööckler himself, his products are very recognizable. Rhinestones, glitter, gold and the crown symbol are a key part of his designs and the names of
the product ranges often feature a pun on the two “ö” umlauts in his name, for example Scandalöös (scandalous), Amoröös (amorous) or his main brand,
Pompöös (pompous).

Glööckler’s cosmetics range is also retailed under the Pompöös label. The line-up includes facial skincare, colour cosmetics and fragrances. Face creams
are packaged in golden rhinestone-encrusted tins, the make-up items are wrapped in black and gold and decorated with little Glööckler crowns. 

The prices of the Pompöös beauty products are in the premium range. A lipstick, for example, costs €22, face serums are priced at €34 and a 100ml EdP
flacon of Glööckler’s Gold fragrance carries a price tag of €65.
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The Glööckler brand is renowned for being over-the-top

Harald Glööckler, the self-styled “Prince of Pompöös” is shrill, over-the-top and cheerfully commercial. He has turned himself into a highly-successful
lifestyle brand by creating a distinctive and very obviously artificial persona thanks to his face lifts, permanent make-up and flamboyant clothing.

And while Glööckler might divide public opinion in Germany - people tend to either love or hate him - he is also a very successful product designer. In
recent years he has launched make-up collections for drugstore retailer Rossmann and jewellery ranges for costume jewellery store chain Bijou Brigitte.
Other brand co-operations have included a range of premium tableware for porcelain company Seltmann Weiden und Königlich Tettau, a collection of
lamps for German lamp company Eglo, and bed linen for KBT Bettwaren.

In addition, he has designed a fashion collection for retailer Bonprix and a range of clothes for plus-size retailer Ulla Popken. In 2011 he even created a
jewellery collection for supermarket discount chain Lidl. One of Glööckler’s most recent launches was a range of crown-decorated horse tack and riding
apparel for manufacturer HKM.

In addition Glööckler has written several books including an autobiography, brought out music CDs, created artworks, designed his own line of wallpaper
and in 2012 launched “Petit Palais”, a pre-fabricated 233 sq m house designed to look like a small castle. The Petit Palais houses are priced at a flat rate
of €400,000 and the house design is marketed in Germany and internationally.

More stores in the pipeline

Glööckler has announced that the Friedrichstrasse store will be just the first of a country-wide chain of Glööckler outlets. One of the reasons why the
designer is so successful in Germany – and in so many different product categories – is that he comes across as authentic. Despite, or perhaps because of
the obvious artificiality of his appearance Glööckler is perceived as genuine. His avowed goal of “making every women feel like a princess” by creating
fairytale fashion – heavy on the bling – at affordable prices is striking a cord with many women, and he has a big and loyal consumer demographic.

The Analyst's View
 
Glööckler’s strong focus on the mass market adds to his authenticity. The majority of his design co-operations so far have
been with high street retailers and his fashion designs are quite wearable.
Licensing is an important part of the Glööckler business strategy. His name sells, even in inherently unglamorous product
categories such as tableware or home textiles - or horse supplies.
Beauty is an obvious choice for further brand cooperation so another Rossmann limited edition in 2014 seems likely. A
range of more mass-market priced own-label make-up could also be an option, with products retailed in drugstores,
department stores or even in discounters.

Let us know what you think
Your opinions matter, and we need you to share them.
Please help us continue to develop our insights, content and services by
rating this piece of analysis.  
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