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High profile make-up artist opens 
retail outlets

Make-up artist Miriam Jacks has a very 
high profile in Germany and especially in 
Berlin. In 2009 she opened her first store 
in Sredzkistrasse, a quiet street in Berlin’s 
Prenzlauer Berg area. Her business 
expanded quickly: in 2011 she was 
appointed L’Oréal’s National Make-up Artist. 
In 2013, a store in Munich followed and in 
summer 2014 Jacks opened a make-up 
artist school in Berlin. MUD Studio is the first 
German branch of the prestigious US Make-
Up Designory School and Jacks has already 
announced that she wants to establish more 
MUD schools across Germany.

In late 2014, Jacks also opened a large 
temporary store in Berlin’s Bikini concept 
mall. Initially the pop-up store was to 
close at the end of January 2015, but four 
months later, Jacks’ Bikini store is still up 
and running.

Kastanienallee is one of the most high-
profile streets in the entire Prenzlauer 
Berg area. ‘Flashpacker’ hostels, boutique 
hotels and a well-known language school 
ensure a constant and all-year round flow 
of tourists. The street has wide pavements 
and is lined with fashion stores, bars, 
restaurants and cafés.

 z The new perfumery offers a wide range of premium beauty brands 

 z Besides the retail area, Jacks Beauty Department includes a barber shop and a hair 
salon 

 z Customers can also book nail treatments, facials, massages and make-up services

Make-up artist Miriam Jacks opens a 
new flagship store on Berlin’s famous 
Kastanienallee

JACKS BEAUTY DEPARTMENT IS A 
COMBINATION OF NICHE PERFUMERY 

AND BEAUTY SALON
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Jacks Beauty Department is on one of the 
prettiest stretches of Kastanienallee. The 
store extends over two storeys. From the 
street entrance, a short staircase leads to 
the barber shop and the hair salon which 
are located in two adjoining rooms. A short 
staircase upstairs leads to the spacious 
retail area. The retail space extends into 
an even bigger room which features the 
nail bar and make-up area.

International niche beauty

In total, the store retails some 25 premium 
and niche beauty brands. Many of these 
are from Europe and the line-up includes 
quite a few organic labels. Karmameju, for 
example, is an organic skin and body care 
range from Denmark, Grown Alchemist 
comes from Australia and John Masters 
Organics is from the US.

Mawi is a small Hamburg-based lifestyle 
beauty brand which offers a targeted 
portfolio of four serums and one face 
cream. Jacks is also one of the few 
Berlin retailers selling recently launched 
organic make-up brand Und Gretel. Other 
brands on offer include St. Tropez tanning 
products, men’s shaving brand Baxter of 
California, eye products from Eyeko and 
M2Beaute and artisan fragrances from 
Danish niche brand Zarkoperfume. Bath 
and body care range Illume Go be Lovely 
and The Soap & Paper Factory are two 
brands from the US, while Korres from 
Greece is the most mainstream brand 
available in the perfumery. Considering 
that Miriam Jacks is a make-up artist 
herself, it comes as no surprise that her 
store also sells an impressive range of 
professional colour cosmetics brands. 
These include luxury make-up artist brand 

Ellis Faas, UK brand Cosmetics à la Carte, 
professional French brand Paris Berlin, 
Nouba Professional Makeup from Italy, and 
make-up artist brand Make-up Designory 
from the US. In the nail department, the 
line-up includes niche label Laqa & Co 
from New York and the Nailmatic range 
from Paris. The store also retails Jacks 
Beauty Line, Miriam Jacks’ own range of 
make-up brushes and tools.

One-stop shop for beauty services

Men can book a variety of hair and beard 
treatments in the barber shop. The Dude, 
for example, includes beard care and 
shaping and costs €20. The Royal Dude, 
priced at €60, offers facial skin and bead 
care, a wet shave/contouring treatment 
and a face mask. A simple wet shave costs 
€25 and the combination of shave and hair 
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cut (Gentlemen Comfort) is priced at €65. 
The most comprehensive - and expensive 
- men’s treatment is The Groom which 
comprises a haircut, shave, facial and 
manicure for €100.

The adjoining salon area caters primarily 
to women and the menu includes various 
haircut, styling, colouring and treatment 
services as well as brow and lash tinting 
and makeovers. Prices are moderate: 
haircuts cost between €45- 59, while 
colouring is priced €45-90 and brow and 
lash tinting is €10-15.

In the make-up and nail bar area upstairs, 
customers can choose from day and 
night-time make-up looks, brow styling 
and false lashes treatments. There are 
bridal services which include bride and 
bridesmaids styling in the store or on 
location as well as make-up and hair 

rehearsals. There is also the option of 
booking private make-up lessons or private 
make-up parties for smaller groups. The 
face and nail care menu includes various 
manicures and pedicures, three different 
facial treatments, a head & neck massage 
and a back massage.

Mintel’s consumer research shows that 
in-store make-up lessons and tutorials are 
a particularly popular offering as one fifth 
of German make-up users, rising to 28% 
of make-up users aged under-25, would 
be interested in this type of service. (See 
Figure 1)
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FIGURE 1: GERMANY, CONSUMER INTEREST IN RECEIVING MAKE-UP LESSONS AND TUTORIALS IN-STORE, BY AGE, 
2014

Base: 830 female internet users 18+ using eye, nail, lip make-up products in last 12 months

Source: Lightspeed GMI/Mintel
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The move to the permanent flagship store marks the latest expansion in Jacks’ beauty 
empire. The new store is almost twice as big as the Sredzkistrasse outlet and the 
location is much more central. 

The new retail location also means that Jacks can now offer a much bigger treatment 
menu - and indeed, there are few perfumeries in Berlin that have such a wide range of 
beauty services under one roof. 

Add to this the curated selection of international and European niche beauty labels, 
an unbeatable location and a very cool vibe and it comes as no surprise that the new 
perfumery is already very successful.
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Biography

Annemarie Kruse has been researching and writing about the German cosmetics 
industry for nearly ten years. Annie is based in the exciting city of Berlin, where she 
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